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Introduction

This guide for Irish companies is intended as an introduction to the Korean market. Although it is famous
as one of the highly successful “Asian Tiger Economies”, Korea is still an unknown quantity for many Irish
business people. 

The country recovered rapidly from the Asian Financial Crisis of 1997/98 and through a re-structuring of its
major companies Korea has emerged once again as a dynamic economy. In recent years it has developed
into a world leader in the manufacture of many electronic products, both for the consumer and the
industrial sectors. Brand names such as Samsung and LG are now well known around the world and are
seen on a broad range of electronic devices including Televisions and Mobile Phones.  

The Korean Government has invested heavily in telecommunications infrastructure and the country now
has the highest penetration and use of Broadband in the world. As a result Korea is a leader in the
development and use of the internet. This guide includes some of the many Korean websites which Irish
business people can refer to for more detailed information as they research this market.

Korea is also quite unique in terms of its history and culture. In common with many other Asian nations,
the country has an underlying Confucian culture which influences most aspects of daily life and which
makes the process of doing business in Korea quite different from that in Western countries. Visitors
should be familiar with at least some of these differences to avoid giving offence and to facilitate the
development of better business relationships.

In a guide such as this it is not possible to do more than touch upon the many varied issues which face
business people in doing business in Korea, but the staff in our Seoul office will be very happy to assist you
whether by arranging local introductions, conducting market research or providing practical advice and
support across the full range of business issues. 

Gerry Murphy Director 
International Sales & Partnering
Enterprise Ireland

KoreaWEB  A-W   11/10/2005  10:08  Page 5



Contents

1 About the Republic of Korea
1 Area
1 Population
1 Climate
1 History
2 Language
2 Religion and Culture
2 Education
2 Government and Legislature
2 Economy
3 Economic Production

2 Visiting Korea
4 International Time
4 Visas
4 Currency
4 Air Transport
4 Surface Transport
5 Telecommunications
5 Working Hours
5 Banks
5 Holidays
5 Dress Code
5 Introductions
6 Surnames
6 Cultural Issues

3 Doing Business in Korea
7 Finding Partners and Agents in Korea
7 Negotiations in Korea
8 Trade Regulations
8 Import Taxes
8 Customs Valuation
8 Import Requirements and Documentation
9 Temporary Entry of Goods
9 Labelling and Marking
9 Customs Regulations
9 Standards
9 Intellectual Property Rights

10 Litigation and Settlement of Commercial Disputes
10 Establishing a Presence in the Korean Market
10 The Tax System
10 Labour

KoreaWEB  A-W   11/10/2005  10:08  Page 6



4 Sectoral Opportunities for Irish Companies
12 Information and Communication Technology (ICT)
13 The IT839 Project
13 The Eight New Services
14 The Infrastructure
14 The Nine Growth Industries
16 Key Companies in the ICT Markets
17 ICT Equipment, Software and Computer Related Services
19 Semiconductor Equipment
20 Education Services
20 E-Learning
21 Agriculture Equipment and Products
22 Construction Services
22 Seafood
22 Live Fish Species
22 Frozen Fish Species
22 Shellfish and Seaweed

23 Appendices

KoreaWEB  A-W   11/10/2005  10:08  Page 7



KoreaWEB  A-W   11/10/2005  10:08  Page 8



1
About the 

Republic of Korea

Area
The Republic of Korea (referred to as Korea or 
ROK in the following text) is about one third larger
than Ireland and occupies 38,300 sq. miles (99,400
sq. km) of the southern part of the Korean
peninsula. The Communist-ruled Democratic Peoples
Republic of Korea (DPRK or North Korea) occupies
47,300 sq. miles of the northern portion of the
peninsula. The peninsula’s terrain is mostly
mountainous (about 70% of the total area) and 
only 20% of the land is arable.

Population
With a population of over 48 million, Korea 
is one of the most densely populated countries 
in the world. It also has one of the most 
urbanised population structures, with 48% of 
the population living in the six major cities.

Climate
Korea has four distinct seasons, with Spring and
Autumn being the most pleasant. Temperatures 
in summer and winter can be extreme, reaching 
37 degrees centigrade in the summer and in 
winter it can at times fall as low as – 10 degrees 
centigrade. Average annual rainfall is 45 to 50 
inches, with almost 70% falling in the months 
from June to September.

History
Korea has a documented history that dates 
back to 2760 B.C. when the legendary Tung-i, 
or eastern bowmen-barbarians, spread through
Manchuria to the Korean peninsula. The three 
rival kingdoms which ruled the peninsula in 
early historic times were finally united by the
kingdom of Silla in the seventh century AD. 
This was succeeded by the Koryo Dynasty 
(10th to 14th centuries) and the last dynasty,
the Choseon ruled Korea from 1392 to 1910, 
when Japan invaded and abolished the 
monarchy while it occupied the country.

Following liberation from Japan at the end 
of World War II, in 1945 the country was 
divided along the 38th parallel with Soviet
forces in the north and the US military ruling 
in the south. In 1948 the first Korean Republic 
was founded in the southern part of the 
peninsula, and in 1950 North Korea invaded 
the south, leading to the Korean war. Since 
the armistice was signed in 1953, the north/
south divide has remained in place with 
the Republic of Korea (ROK) separated from 
the communist-ruled Democratic People’s 
Republic of Korea (DPRK) in the north by a
Demilitarized Zone.
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L a n g u a g e
Korean is the official language spoken throughout
the country. It is a unique language belonging to
the Altaic Group of languages. The system of
writing is unique and was invented by King Sejong
during the Choseon Dynasty to replace the more
complicated Chinese characters. The alphabet is
unusual among East Asian languages in being
phonetic and in that it contains very few characters.
English is a reasonably common second language,
at least in the urban areas.

Religion and Culture
Though Confucianism is still a very dominant cultural
influence, about 26 percent of the population is
Christian (75% of which is Protestant). Christianity
is however a fairly recent import to Korea and the
traditional religion is Buddhism, practised now by
about 23 percent of the population.

E d u c a t i o n
The literacy rate in Korea is among the highest 
in the world and the interest in education in
unmatched. The education system is modelled 
on that of the U.S., with six years of elementary
school, followed by three years middle school and
three years of high school. There are over 150
Universities in Korea and an extensive technical 
and vocational education system. Many students
also elect to take their third level education in
overseas locations.

Government and Legislature
Korea has had a constitutional form of government
since 1948. The country’s most recent constitution,
adopted in a national referendum in late 1987,
includes provisions for direct election of the
president. Under the constitution, the president 
is limited to a single five-year term and has
significantly more power than counterparts in most
other countries. The president appoints a prime
minister, subject to confirmation by the National
Assembly, two deputy prime ministers (one
responsible for economic planning and the other 
for reunification initiatives), 15 ministers and two
ministers of state for specific administrative
functions. The president presides over cabinet
meetings, serves as the commander-in-chief of the
armed forces and can exercise emergency powers 
in case of threats to national security or grave
economic crises; however, the National Assembly
must concur in the exercise of these powers.
Legislative power rests with the National Assembly, 
a single body of 273 members who serve four- y e a r
terms. Assembly members elected by direct popular

vote account for five-sixths of the membership, 
with the remaining seats distributed proportionately
among parties winning five seats or more in an
election. The proportional representation system is
aimed at appointing Assembly members who will
represent national rather than local interests. National
Assembly approval is required to pass the national
budget, authorize the issuance of national bonds,
ratify treaties, review the administrative activities of
the executive branch, as well as initiate and approve
legislation. In its oversight of the administration, the
Assembly may require testimony from officials and 
is empowered to remove them from office. The
Constitution also grants the National Assembly the
power to impeach the president. 

The judiciary is a separate branch of government,
which is structured in three tiers. Cases are first 
tried in district courts or the family court and then
in appellate courts. The Supreme Court is the
highest judicial tribunal and hears appeals from the
lower courts. The chief justice of the Supreme Court
is appointed by the president with the consent of
the National Assembly. Other Supreme Court judges
are appointed by the president. The chief justice
appoints all other judges. Korea has a civil law
system, similar to Continental Europe’s system.
Administratively, the country is divided into nine
provinces and municipalities (Seoul, Busan, Taegu,
Inchon, Kwangu and Taejon) which have the status
of provinces. Legislation granting local autonomy
and allowing local council elections in the provinces
and cities was implemented in 1991. Elections are
held every two years.

Economy
With very poor natural resources, and arable land
comprising only 20% of the total area, Korea faced
enormous problems in its drive for economic
development. Beginning in 1962 the Korean
Government initiated a series of five year plans
which dictated the course of development of the
economy, and in the process succeeded in
transforming it from a very poor subsistance-level
agricultural economy into one of Asia’s major
industrial nations. Throughout the period from 
1962 to the Asia Financial Crisis in 1997 the country
boasted one of the highest sustained growth 
rates in modern economic history. Its success has
been attributed to the high quality and education 
of its human resources and an international trade-
and export-orientated industrial policy, but while
this is no doubt true, it was strong Government
control and direction that was the key to the
success of the economy. The Government’s

DOING BUSINESS IN KOREA
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encouragement and support of certain companies
and key Korean families, which led to the
development of a small number of very large
conglomerates (known as Chaebol), which were
effectively given monopoly control of certain 
sectors, had a very beneficial effect in the early 
days of Korea’s economic growth. By the time 
of the financial crisis in 1997 however, these
companies wielded enormous power across most
sectors of the economy, and a combination of bad
management and rapidly expanding debt among
some of these companies contributed to the
financial crisis in Korea.

During 1997 stock prices collapsed, exchange 
rates soared and many companies failed - and in
December of that year the country received
assistance from the International Monetary Fund
(IMF). Remarkable efforts by the Government and
the people (many of whom donated their personal
gold jewellery to the Government) stabilised the
situation by the end of 1998 and the IMF bailout
loan was re-paid ahead of schedule in 2001, with
the economy firmly on route to recovery. In 2002,
Korea’s credit rating recovered to pre-crisis levels,
though in 2003/2004 a very liberal credit-card
issuing campaign led to a crisis in personal financing
which has delayed the recovery somewhat. 

In recent years the Government has pushed through
a programme to restructure the Chaebol, with some
notable successes. Some of them, such as Daewoo,
have failed and are being broken up and sold off,
while others such as Samsung and LG have emerged
as world leaders in electronics and telecoms.  

Economic Production

Agriculture and Fisheries 
To make the most of its small amount of arable 
land Korea has become a world leader in sericulture. 
The principal crops are rice, barley and soybeans, and
grain production has risen steadily in recent years by
improving seed stock, fertilizer utilisation and
mechanisation. Inland, coastal and deep-sea fishing
are highly developed and the country has a fleet of
approximately 800 deep-sea vessels catching pollock
and pike in the North Pacific, octopus and squid off
northwest Africa, and shrimp off the coast of Brazil. 

Mining and Manufacturing
Mining activities are limited to the extraction of 
coal (of poor quality), tungsten, limestone, talc, 
silica, lead and zinc. Nearly all the production is
consumed domestically. While Korea still vies with

Japan as the world’s largest ship-builder and is a
major producer of automobiles, since the early
1980s manufacturing industry in Korea has focused
on technology-intensive manufacturing. Included 
in this rapidly developing category are consumer
electronics, telecommunications, precision
machinery and the computer sectors. Korea is 
now the world leader in the production of many
industrial and consumer products including
integrated circuits, flat screen displays and mobile
telecommunication handsets.

Services and Leisure Sectors
In recent years the Korean services and leisure
sectors have seen rapid expansion, though, while
services now account for 50% of GDP, the
development of the tourism industry still lags 
behind other countries in the region. 

A recent remarkable development has been the
growth of use of the internet within Korea. The
country now has the highest broadband penetration
in the world, with over 11 million subscribers to
high-speed Internet services. This represents 70% 
of households and 23% of the population. Korea
now leads Japan in the adoption of 3G mobile
services. More than 70% of local stock trading is
done online and more than 74% of Korean
broadband subscribers play online games. Korea is 
a world-leading production centre for online digital 
games and is a model for other countries in the
development of e-commerce and online services.

Energy
Though the country has hydro and nuclear-based
electricity generation capacity, it is still 
dependent on imported oil and on coal for
electricity generation and the Government has 
now embarked on an expansion of its nuclear
programme to reduce its dependence on imports.

ABOUT KOREA   2 . 3
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2
Visiting Korea

International Time
Korea is nine hours ahead of Ireland 
(eight during summer).

V i s a s
Irish visitors (as with visitors from most western
countries) get a visa stamped in their passport on
arrival in Seoul which is usually good for 90 days. 
A confirmed outbound ticket should be available
for inspection if required.

C u r r e n c y
The basic unit is the Won, which is issued in paper
notes of 1,000, 5,000, and 10,000 Won. Coins are
denominated as 10 Won, 50 Won, and 500 Wo n .
The exchange rate fluctuates, as the Won is
pegged to the currencies of Korea’s major trading
partners, so visitors should check the latest rates in
advance of their visit. The Won is not generally
available outside of Korea, but can be purchased at
the airport on arrival, or in banks and major hotels.
All major credit cards are accepted at hotels,
department stores and restaurants, but cash is
more often used in the smaller stores and in the
street markets. 

Air Tr a n s p o r t
The majority of visitors arrive at Incheon airport,
Korea’s major new international airport, located to
the west of Seoul. It takes approximately one hour
to reach downtown Seoul and visitors are advised

to use the Airport Limosine bus services which
connect with all the major hotels and major city
buildings. The system is efficient, signs are in
English and the cost is around Won 12,000, 
one fifth the cost of a typical taxi fare. The same 
bus system connects the hotels to the airport 
for departure and visitors should check the 
timetables and the likely need to make 
reservations in advance.

Kimpo Airport is the domestic airport in Seoul 
and has frequent connections to other major 
cities. Busan and Cheju airports also have a 
small number of international arrivals

Surface Tr a n s p o r t
While Seoul and other major cities have well
developed Metros and Bus systems, metered taxis
are the common mode of travel for business
travellers around the cities in Korea - and in Seoul
many cabs provide a telephone number to call if
visitors are having communications difficulties. 

Fast efficient train services also connect the major
cities around Korea, and some stages of the Seoul
to Busan high-speed railway called the KTX have
recently been completed. The system, which can
reach speeds in excess of 300 km/hr., will be fully
complete in 2010, shortening the journey from
Seoul to the southern port of Busan from the
current four hours to around two hours.

While entry into Korea is
fast and efficient, visitors
should allow extra time 
for departure, as security
procedures at the airport
at busy times can cause
delays of up to one hour
after check in.
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Telecommunications
Korea has one of the most advanced
telecommunications systems in the world with full
international connectivity. The mobile system is
based on CDMA (Code Division Multiple Access), 
so Irish GSM phones do not operate: Many major
hotels in Seoul provide local mobile phones in the
rooms, which can be rented for local use, and 
there are many other rental options. High speed
broadband (both wired and wireless) connectivity 
is widely available in hotels and most urban areas.

Working Hours
Working hours vary with the nature of the business.
Offices and Government Departments usually work
a 44 hour week, 09:00 to 18:00 during the week
and from 09:00 to 13:00 on Saturdays. Banks open
at 09:30 and close at 16:30 and are not open at
weekends. Retail outlets are generally open from
10:00 to 19:30 and markets maintain even later
hours - and most retail outlets are open on
Saturdays and Sundays.

Banks
Both residents and non-residents of Korea can open
a bank account. Korean banks offer several different
types of bank accounts and the most common
accounts are deposit, saving and instalments
accounts. A person is requested to produce
identification (Alien Registration Card or Passport)
when opening a bank account. A list of Korean
banks is provided in the appendix to this brief.

Holidays
Most major holidays are fixed but the dates for
Lunar New Year and Buddha’s birthday are variable

(based on the Lunar yearly cycle) and should be
checked each year. The holidays are shown in Fig.1

Dress Code
Korean business people tend to dress reasonably
formally. Men wear dark western suits - and
“casual” in Korea may mean jacket and tie. If in
doubt, a man should wear a tie.

Introductions
Formal introductions are vital in Korea, where the
culture does not encourage a relaxed style of doing
business. “Cold calling” people in senior positions is
not normally done. Where possible, introductions
should be made by a trusted intermediary.
When introduced you should make a slight bow.
Koreans do not bow as the Japanese do. Men will
normally shake hands. Public affection (except with
small children) is not normal in Korea.

After the introductions are made one should present
a name card, which is basically the evidence that
you have been formally introduced - and cards must
be treated with respect. If possible, get your name
card translated into Korean, either before travelling,
or in Korea, where they can be printed rapidly. The
card should be offered with both hands, or if
necessary with the right hand (it is considered
impolite to use the left hand to give or receive
something in Korea). 

In a meeting, getting straight to the point is
considered impolite and brusque, so an initial
meeting should be more about getting to know
one’s partner or customer. Where possible the
ground work should be done in advance by

VISITING KOREA   4 . 5       
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subordinates. You should always ensure that you 
are addressing (and facing) the most senior person
in the room (check the name cards!) even if you 
are conversing through an interpreter.

Koreans tend to avoid too much direct eye contact
as it is considered bad manners to look directly into
another person’s eyes all the time while conversing.
Korean people will often look downwards - and
failure to “look someone in the eye” is not seen as 
a sign of weakness in their society.

Surnames
Use of given names in Korea should be avoided and
people should be addressed as “Mr Kim” or “Ms
Park” etc. Koreans who have lived abroad may have
adopted a western given name and be more relaxed
about using such, but generally it is safer to remain
formal with all Korean people. It should be noted
that Korean females do not generally change their
names to their husband’s name when they marry,
so “Mr Kim” might introduce his wife as “Mrs Park”.

Cultural Issues
As with all other Asian societies, visitors should be
aware of, and sensitive to, local business and
cultural ethics and mores.

Business culture in Korea is based on the Confucian
ideals of moderation and harmony in interpersonal
relations. Respect for seniority is paramount in Korea
and elders are given priority in traditional family life,
whereas juniors are expected to obey their elders
unconditionally. This emphasis on seniority also
permeates the business environment.

Another aspect of this tradition is the paternalism
with which most companies are managed. While
much is expected of employees in terms of
dedication and hard work, historically they have
received in return secure employment and a sense 
of belonging. Owners of companies try to establish
a family feeling among their employees and give
special attention to the individual needs of staff and
their families, such as bonuses at the time when
school entrance fees must be paid, or when there is
a death in the family. Since the Asian financial crisis
in 1997 there has been a marked lessening in
workers loyalty to their companies, so this tradition
is now less obvious.

The submergence of individual needs to those of 
the group is part of the same system of values, as
evidenced during the financial crisis when
individuals donated their jewellery to the

Government to assist with the National Debt. 
The sense of belonging and of working together 
to achieve group objectives is a key factor in the
recent economic success of Korea.

A final aspect of this cultural system which foreign
business people should be aware of is that, even 
if one has negotiated a deal with the head of a
division or senior manager, it is unlikely that that
person will have the authority to finalise and sign 
an agreement. It is quite common that, when the
agreement is submitted to the highest authority in
the company for approval, more changes will be
demanded before finalisation.

DOING BUSINESS IN KOREA
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3
Doing Business 
in Korea

Finding Partners and Agents in Korea
Enterprise Ireland’s office in Seoul will assist Irish
companies in finding and introducing local
customers, partners and agents in Korea. Irish
companies should make contact and provide a
specific working brief in consultation with our 
office at least four weeks prior to a planned visit.
Depending on the amount of work required, and
the resources available in Korea, there may be a
small fee levied for the preparation of the itinerary.

Many Irish companies find their local partners at
international shows and trade fairs and, more
recently, through internet contacts. It is always
advisable for business people to spend a good deal
of time in Korea in the company of, and visiting the
premises of, the prospective partner. While contract
law is well established in Korea, business success 
is still based more on mutual respect and
understanding and a common understanding 
of the business objectives of the deal.

Depending on the product, it is possible to find
direct customers within the Korean market, but
more often than not companies will find it easier 
to handle the market through a local agent. Only
agents registered with the Association of Foreign
Trading Agents (AFTAK) are allowed to issue selling
orders or quotations that are recognised by the
government and by the finance institutions
authorised to deal in foreign exchange. 

There are two types of agents, those that function
as distributors holding their own inventory (offer
agent) and those that sell on a commission basis
(commission agent). AFTAK claims that over 85% 
of Korea’s imports are handled by such recognised
agents. Foreign companies which have registered
offices in Korea can also register with AFTAK and 
act an authorised agent. For further details see
http://www.aftak.or.kr/aftak.html .

Negotiations in Korea
It is very important to remember when negotiating
with your Korean partners that they are operating in
a second language, and it is very easy to wrongly
assume that both parties have a mutual and full
understanding of the details of the agreement being
negotiated. It is vital to check and re-check that each
point is fully understood. It is quite commonplace
that, after the contracts have been signed, the
Korean party will want to re-negotiate certain clauses
because the implications were not fully understood,
or the Korean negotiator may have been under
pressure to conclude an agreement without fully
understanding all the details. Needless to say, any
changes sought later will always be to the Ko r e a n
partner’s advantage and one needs to try to
distinguish between genuine misunderstandings 
and smart practice. It is always advisable to explore
in great detail all the implications of each clause in
an agreement and to have all items in writing while
discussions are ongoing.
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Cultural Issues
In common with many Asian cultures ”yes” and
“no” do not always mean what they imply to
western people. Delicate matters tend to be
discussed vaguely and a negotiator may say 
“yes” when he means “no” in order to avoid
confrontation, or to save face. Foreign negotiators
should avoid being critical or demeaning to
opposite numbers and avoid placing them in
uncompromising negotiating positions.

It is normal in Korea that negotiations will take
longer than in the west, but, if handled properly,
this will result in better working relationships. One
result of longer negotiations is that the partners
have time to get to know each other personally,
which is always the correct approach in Asia. Time
spent dining (and golfing) with prospective partners
can help to build a relationship based more on
friendship, trust and respect, than on contract law.

Korean people prefer simple agreements which 
leave future problems to be resolved in an amicable
process of “give and take”. They see contracts 
as more fluid than fixed, as, in their view, it is
impossible to predict how things will change in 
the business arena in the future. If every possible
outcome for the future is required to be written into
the contract, the Korean partner may see this as an
indication of lack of trust. Irish companies should
keep these factors in mind when entering
negotiations with Korean partners and should try 
to conclude a contract which has some built-in
flexibility in terms of the conditions, price and
payment etc., in the realisation that they may 
have to be adjusted in the future.

Finally, given the culture of seniority in Korea as
mentioned above, one must be careful not to
assume that the person at the negotiation table has
the power to agree and sign off on the contract.
Usually after the deal has been worked out it will 
be submitted to the top person in the company for
final approval and it is quite common that this
person will request some (often very critical)
changes before approval will be given.

Trade Regulations
Being a member of the WTO and the OECD, the
Government of Korea has been liberalising the
market to bring the country into line with other
member states, though progress remains to be
made on a number of items. Over 90% of tariff-line
items now have an average basic tariff of about
7.9% and many tariffs are being reduced to zero 

in accordance with WTO rules. In line with the
Information Technology Agreement (ITA), Korea has
reduced tariffs on 203 types of telecommunication
and information related equipment to zero. Duties
on a number of high-value agricultural, horticultural
and fisheries products remain very high. Foreign
exchange has been deregulated and many of the
old complicated trade reporting regulations have
been rescinded. 

Korea still maintains a tariff quota system which is
used to stabilize domestic commodity markets, and
allows for customs duties to be adjusted every six
months within the limit of the basic rate plus or
minus 40 percent, by the Ministry of Finance and
Economy (MOFE). In recent years a total of 46
agricultural and fishery products have been subject
to periodic adjustments of the relevant tariff quotas. 

Import Taxes
Korea has a flat 10 percent Value Added Tax on 
all imports and domestically manufactured goods. 
A special excise tax of 10 to 20 percent is also levied
on the import of certain luxury items and durable
consumer goods. Tariffs and taxes must be paid in
Korean Won within 15 days after goods have
cleared customs.

Customs Valuation
Most duties are assessed on an ad valorem basis.
The dutiable value of imported goods is the cost,
insurance, and freight (C.I.F.) price at the time of
import declaration.

Capital goods and raw materials imported for
foreign investment projects do not incur import
duties. Authorization to import these items on 
a duty-free basis is usually included in the Ministry
of Finance and Economy’s approval of a foreign
investment project. 

Import Requirements and Documentation
Most commodities (except rice and meat products),
can be freely imported but there are special
registration and import approvals for categories 
like pharmaceuticals and medical devices. Any other
products that are either prohibited or restricted are
included in what is known as the Negative List 
(the Export and Import Notice) which sets out
requirements and procedures for importing certain
products to ensure the protection of public health
and sanitation, national security, safety, and the
environment. Applications for licenses to import 
any items on the Negative List are approved on a 
case-by-case basis after screening and approval by

DOING BUSINESS IN KOREA

Details of other sources of
information on the Korean
market are set out in the
appendices to this brief.
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government agencies, or by the relevant
manufacturer's association. 

Temporary Entry of Goods
Korea has three kinds of bonded areas where 
goods can temporarily enter Korea for storage,
manufacture, processing, sale, construction, or
exhibit, without going through customs clearance.
Designated bonded areas (designated storage sites
and customs inspection sites), licensed bonded 
areas (bonded warehouses, bonded exhibition sites,
bonded construction sites, and bonded sales shops)
and integrated bonded areas can be used for such
purposes. The period for which goods may be
stored in a licensed bonded warehouse is one year
and can be extended for another year. Duties are
payable only when goods are cleared through
customs, but storage fees can be high at these
facilities and at certain times the availability of 
space may be limited. 

For more detailed information about guidelines for
temporary entry of items into Korea, please visit the
Korea Customs Website at
http://www.customs.go.kr/eng/

Labelling and Marking
Country of origin labeling is required for all
commercial shipments entering Korea and the
Customs Service (KCS) publishes a list of country of
origin labeling requirements by Harmonized System
Code number. Korea has specific labeling and
market requirements for organic and functional
food as well as food produced through
biotechnology.

Customs Regulations
Korea has an import declaration system that 
allows for the immediate release of goods upon
acceptance of an import declaration. While some
high-risk items related to public health, national
security, and the environment require additional
documentation and technical tests, goods imported
by companies with no record of trade law violations
are released upon the acceptance of the import
declaration, without any customs inspection. The
Electronic Data Interchange ( E D I ) system for paperless
import clearance allows importers to make an import
declaration by computer without having to physically
make the trip to the customs house for clearance. 

Standards
The Korean Government has adopted the ISO 9000
system and Korean companies also adopted the ISO
14000 environment management system. However

implementation of the standards seemed in the past
to militate somewhat against imported products,
and occasionally the Korean government has 
issued new regulations without adequate public
consultation procedures. The absence of a comment
period and adequate time for industries to adjust
can be a significant barrier to trade. Given that
Korean firms consider compliance with the ISO 9000
standard necessary to compete in international
markets, the Korean government is committed to
address any such problems to reduce trade barriers,
and the Korean Agency for Technology and
Standards (KATS), part of the Ministry of Commerce,
Industry and Energy (MOCIE), works to make Korean
standards consistent with international standards. 

The Korean Food and Drug Administration (KFDA)
operates to internationally accepted standards.
Included among the list of standards which are
recognized by Korea are those of the International
Standard Organization (ISO), the American Society
for Testing and Materials (ASTM), the International
Electro-technical Commission (IEC), the U.S.
Pharmacopoeia (USP), the British Pharmacopoeia
(BP), the European Pharmacopoeia (EP), and the
Japanese Pharmacopoeia (JP).

Intellectual Property Rights
As with many countries worldwide, there are 
some significant shortcomings in the protection 
of intellectual property rights (IPR), which in 
Korea affects primarily the entertainment and
recorded media sectors. There can also be 
problems concerning violation of trademarks 
and patents. Korea has well developed laws
governing the protection of intellectual property 
and enforcement of these protections, and it is
recommended that intellectual property rights 
be registered with the relevant authorities in Korea
prior to commencing business.

Trademarks and patents should be registered 
with the Korea Intellectual Property Office (KIPO).
Applicants are required to retain a licensed local
attorney in order to prepare applications in Korean
and to handle any necessary follow-up work.
Enterprise Ireland’s office in Seoul can provide a 
list of suitable local law firms upon request. Under
international law, copyrights do not have to be
registered in order to be protected, but registration
is still possible in Korea with the Ministry of Culture
and Tourism. Enforcement of legally registered
copyrights, trademarks and patents are under the
jurisdiction of the Prosecutor's Office in Korea. 
It is highly advisable for Irish companies to retain 
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full control of their intellectual property, even if their
Korean agents are actually doing the processing for
registration, as this will avoid costly disputes should
the business relationship later become problematic.
The Korea Intellectual Property Office ( K I P O ) is in
charge of intellectual property administration,
granting IP rights, providing assistance with
commercialisation and protection from infringement.
Website details are included in the appendix to 
this brief.

Litigation and Settlement of 
Commercial Disputes
As Korea is a member of the International
Commercial Arbitration Association, commercial
disputes in Korea can be handled either by the 
local association or by the courts. There are several
leading local law firms which can facilitate the
process of arbitration on behalf of foreign companies,
but it should always be remembered that culturally
there is strong emphasis on settling disputes through
compromise - and relatively few cases actually reach
the board of arbitration or the courts. The corollary of
this is that, if the only alternative left is to litigate,
then the relationship has been terminally ruptured.

Establishing a Presence in the Korean Market
While initially it is likely that Irish companies will
either export to Korea directly or through an agent,
it may be useful to later establish a permanent
presence in the Korean market. 

There are four type of business enterprise 
commonly used to establish in Korea:

A Representative Office or Liaison Office is not a
legal entity and requires no formal registration but 
it must report to a designated forex bank under
foreign exchange regulations and it must apply for
a taxpayer identification number. Such offices are
limited to non-income producing activities and
actual sales invoicing and bill collection are usually
handled through a local Korean agent or by the
company’s headquarters.

A foreign company can establish a Branch Office
to conduct business for profits and pay tax locally.
It is not a distinct legal entity, is considered an
extension of its overseas head office and is not
insulated from the legal obligations of its overseas
operations or vice versa. Approval (or a report and
acceptance) by the relevant authorities is required
before registering a branch. In most cases the
authority is a designated foreign exchange bank
(but special laws and procedures apply to the

finance, insurance and securities sectors where prior
authorisation must be received from the Ministry of
Finance). Branches must then be registered with the
local district office and the tax office and report to a
foreign exchange bank when remitting its earnings
or profits in the form of foreign currency. Branch
offices are often set up as sales agents (offer agents)
to promote sales for their home companies.
Registration of a branch office must take place
within three weeks of its establishment.

Joint Ventures between Korean and foreign
companies are regulated by commercial law which
in most respects is similar to that pertaining in
western countries. 

A Subsidiary is a separate legal entity from its parent
company. There are two commonly used corporate
entities, the chusik hoesa (stock company) and the
yuhan hoesa (limited liability company), of which
the former is most often used by large foreign
investors, as it is very similar to the corporation
under US law, while the latter tends to be used 
by mid to small sized companies. 

To establish a joint venture or subsidiary, Irish
companies should engage to services of local
advisors and service providers as issues such as
shareholdings, voting rights, stocks, local licences
and registration procedures are beyond the scope 
of this document.

The Tax System
There are many different taxes in Korea and they can
be grouped in two broad categories - national and
local. The central government collects the national
taxes consisting of internal taxes, customs taxes and
education tax. Tax issues for Irish companies should
be handled by local service providers. Special tax
incentives are provided for foreign investors and
suppliers of technology in Ko r e a .

Korea has Double Taxation Treaties with a large
number of other countries including Ireland, 
which serve to reduce or eliminate double taxation
on income flows. The allocation of income 
depends on the residency of the earner and the
source of the income. The treaties also generally
reduce the withholding tax on the payments of
dividends, interest and royalties flowing between
the two countries.  

Labour
Korea offers a highly literate and well educated
workforce and more than 300,000 new graduates
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enter the workforce each year. However, due to 
the rapid expansion of the high tech sectors, there 
is currently a shortage in the supply of technical
people, particularly in the telecommunications
sector. There is a general shortage in the
experienced executive and supervisory level grades.
English proficiency is lower than in many Southeast
Asian countries but is improving rapidly.

Wages and salaries can no longer be considered low
in Korea, though it is still substantially cheaper to
employ a person in Korea than in Japan. Labour
laws are well developed in Korea and employees’
benefits and conditions are well defined.

Labour Unions in Korea have shown their strength
many times in past years. Korean unions tend to be
company based rather than national, and most
problems have been in the very large companies.
The Government promotes negotiation and
conciliation to reduce the number of confrontations,
but, since the financial crisis in 1997, the number 
of disputes has risen dramatically.
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4
Sectoral Opportunities 
for Irish Companies

Since opening its office in Seoul in 2004,
Enterprise Ireland has been actively exploring a
number of industry sectors with, and on behalf
o f, Irish client companies. The following chapters
summarise a number of these sectoral
opportunities with a strong emphasis on the ICT
and Education Services sectors, as these have
been the most important and active to date.
Companies should contact our Seoul office for
further information on these and any other
industry sectors of interest.

Information and Communications 
Technology (ICT)
The ICT industries are by far the most important
and rapidly growing sectors of the Ko r e a
e c o n o m y. In 2004 the sector accounted for 40%
of Korea’s exports and contributed over 14% to
its GDP - and the domestic market for ICT
products and services was estimated to be worth
over US$ 150 billion. Given its importance as a
market for Irish companies, in this guide we
devote more space to this sector than to others.

Led by the Government, Korea launched the
world’s first commercial CMDA (Code Division
Multiple Access) system in 1996 and launched
two initiatives in the intervening years called
Cyber Korea 21 (in 1999) and e-Korea Vision
2006 in 2002. As a result of these and of
intensive investment in infrastructure, 

Korea now has 36 million mobile subscribers
(76% penetration), 29 million internet users
(60.3% of the population) and it has the world’s
highest broadband penetration rate at 23.2% 
(as of June 2003). 

Korea leads the world in the provision of internet
based e-government services and is now rolling
out T-Gov services (TV-Government), which will
allow citizens to access services and participate in
interactive feedback with Government ministries 
and agencies.

By 2003, Korea’s e-commerce market amounted
to US$ 196 billion, growing at over 30% per year
while the e-learning market was worth US$ 3.5
billion in 2004 (40% growth). Furthermore in the
digital games sector, Korea has far outclassed the
rest of the world. The local online games market
was worth US$ 754 million in 2003 and the
mobile phone-based games market experienced 
a 45% growth rate to reach US$145 million.
Korea is also the world’s leader in production of
memory chips and in the production of consumer
products such as mobile phone handsets and 
flat screen displays.

We are indebted to Dr. JB
Bae (who carried out
research on behalf of
Enterprise Ireland) for the
information on the ICT
sectors, More details of his
research can be accessed
through our Seoul office.
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The IT839 Project 
In February 2004, The Ministry for Information and
Communications (MIC) announced the “IT839”
project, which is structured to trigger a second
stage of growth in the sector by designating 8
services, 3 infrastructures and 9 industries as the
nation’s new growth engines, as well as to build
value chains across these services, infrastructures
and industries. While none of the services and
products is unique or original to Korea, the country
aims to lead in their development and to create
standards that will be adopted worldwide. In 
the process, they hope to create “first mover”
advantage for their production companies in the
development of new devices and components.

Irish companies seeking to export ICT products to
Korea should be aware of these plans.

The IT839 project will allow a myriad of current 
IT services and products to be consolidated and
simplified into 8 new services with a strategic 
and practical value. It will build out 3 types of
infrastructure to serve as the foundation upon
which these 8 new services will be delivered. These
are networks for telecom, broadcasting and internet
services, which create the backbone for IT services.
The ultimate goal of nurturing these 8 services and
3 infrastructures is to allow the development of 9
industrial sectors - new growth engines to fuel 
the economy and create jobs.

The Eight New Services
1. Wibro (Wireless Broadband) Service
Wireless broadband service refers to portable high-
speed internet service, which provides internet
connectivity anytime, anywhere, even when a user 
is on the move. The government provided licenses
to KT and SK Telecom consortia in early 2005 and
the commercial service will begin in 2006. Wibro
service (which is similar to WiMax, being developed
in other parts of the world) is projected to attract 
8 million subscribers by 2010, in which case, its
market value is expected to reach US$3 billion 
and create 40,000 jobs. Intel, a leader in the 
WiMax field has already committed engineering
support to Korea to ensure compatibility between
the two systems.

2. DMB (Digital Multimedia Broadcasting) Service
DMB service will provide a clear broadcasting service
through mobile TV, PDA and mobile phones for its
users who are on the move. DMB delivers various
TV, and multimedia content including music, games,
movie, text and pictures to mobile phones and 

other devices. MIC plans to foster this service as 
the worldwide industry standard. The government
licensed TU Media (an affiliate of SK Telecom) in 
the December 2004 and it has been providing
commercial satellite DMB service since May of 
2005 at a cost of around US$14 per month, and
around 2.2 million subscribers are expected to 
sign up by 2006.

3. Home Network Service
The Home Network in the future will be ubiquitous
and not confined to specific equipment, time or
place, and will connect all electronic appliances to
the network. This service will trigger a huge
demand for the creation of new equipment,
products and solutions for telecom, broadcasting,
construction, home electronics and other sectors,
as it encompasses a combination of the broadband
network with home IT appliances to enable various
multimedia services anytime and anywhere. MIC
aims to have 10 million network-using homes 
by 2007, which accounts for 60 percent of the
nation’s homes. The initial estimate of the market
value of the home network sector is expected to
reach $102.6 billion by 2007.

4. Telematics Service 
Telematics service is a value added service which 
will be implemented in transport systems based on
wired/wireless communication and broadcasting
network. It provides transportation guides &
infotainment services using global positioning
service ( G P S ) and wireless communication networks
for vehicles. An active telematics service will
strengthen the competitiveness of related
industries. The MIC plans to establish a telematics
pilot city project in Jeju Island.

5. RFID Based Service
Radio Frequency Identification ( R F I D ) s e n s o r
technology detects information in its surrounding
area and transmits information using wireless
communication. The government allocated RFID
frequencies in 2004 and plans to induce the key
technology and systems development for
active/passive RFID in 2005, implementation of
sensor RFID in 2007, and a ubiquitous sensor
network in 2010. Simultaneously the government 
is supporting the development of semi-conductor
chip material, production, process & packaging
technology and ultra small sensor convergence
technology to lower RFID prices and minimize the
size. This technology is already being implemented
in major retail outlets globally for inventory
tracking but the Korea Government plans to have
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RFID tags imbedded in all products and devices in
the near future. 

6. W-CDMA Service
W-CDMA ( Wide Band Code Division Multiple Access)
mobile service is an IMT-2000 service which provides
not only voice, but also high speed data and picture
service using 2GHZ frequency (IMT-2000 is a global
standard for 3G telecom services). From 2005,
service providers such as SK Telecom and KTF began
rolling out commercial services in Seoul and the
metropolitan area.

7. Terrestrial DTV (Digital TV)
The Seoul government broadcasting station was
opened at the end of 2004, and became available 
in the metropolitan area from early 2005. The
government plans to start a nationwide terrestrial
DTV broadcasting service in 2006.

8. Internet Telephony (IPv6)
Upon the completion of the latest internet backbone
and with the spread of high-speed access, Internet
Telephony has emerged as a real and low-cost
competitor to standard telephony. The MIC
programme expects to have finalised an all-Internet
Protocol (IP) telephone system, including
classification of the service, allocation of calling
numbers and ensuring phone-level voice quality
by 2010.

The Infrastructure
The infrastructure goal of “IT839” is to deploy
advanced network infrastructure to enable the next
generation of fixed-wireless telecom, broadcast and
internet services. To this end, a total of US$2 billion
will be spent by 2007 in the development of the BcN
(Broadband convergence Network) and USN
(Ubiquitous-Sensor Network).

1. BcN (Broadband convergence Network) 
MIC launched a pilot service for the BcN, providing
commercial service for the government’s agencies, in
2004 and its plan is to provide 50Mbps to 100Mbps
broadband service to 20 million subscribers (fixed
and wireless) by 2010. 

2. USN (Ubiquitous Sensor Network)
The aim of the USN is to attach an electronic tag
( R F I D ) to every object and connect it with the
Internet so that it can “connect” as required in the
future over the USN. The government announced the
basic plan for the building of U-Sensor network in
February 2004. Pilot studies are now underway and
international projects with Japan and China are

under discussion. The government is establishing 
a USN center and creating incentives to allow the
i n d u s t r y, academia and research institutes to focus
on developing core technologies. Also, it is
attempting to form a market by establishing 
trial services and by the development of various
applications to create the initial demand.

3. IPv6 (Internet Protocol V6)  
A project is already in place to expand the
deployment of the IPv6 pilot networks with a 
wider diffusion of IPv6 for commercial service in
2005/2006. The aim is to achieve a complete roll-out
of an All-IPv6 based service by 2010. This new
Internet Protocol will allow for an almost unlimited
number of internet addresses, which is vital to allow
the multitude of RFID tags mentioned above to
communicate through the network.

The Nine Growth Industries
1. Next Generation Mobile Communication
To continue Korea’s dominance of the
Telecommunications equipment sector, MIC is
pushing the following programmes: 
- Development of a fourth generation mobile 

communication technology.
- Development of a proprietary mobile Internet 

system to create new markets.
- Acquire core handset and parts technologies 

that will increase the value of the mobile  
communications industry

- Establish a handset certification center in 
Korea to shorten the export cycle of handsets 

- Establish laws and regulations for implementing 
integrated services (wired/wireless 
communication, broadcasting) 

- Create new markets by developing new services 
such as mobile Internet

- Enhance foreign relations with the CDMA Pacific 
Belt to increase mobile communication exports

- Take a leading role in the international 4G 
research center proposed by China.

2. Digital TV 
In the Korean domestic market, 660,000 DTV units
were sold in the year 2002, and as of June of 2003,
1.45 million units had been sold. The domestic
market for digital TV is expected to grow rapidly with
the development of the infrastructure explained
above, and Korea aims to be the No.1 exporter of
sets and related equipment.

3. Intelligent Home Network
The Korean domestic home network market is
expected to grow from the 2002 level of $2.51
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billion to $11.79 billion in 2007 and to $23.45 billion
in 2010. In particular, the home network/ home
gateway sector is expected to grow at an average
annual rate of 62% and the wireless home network,
including RFID and ubiquitous computing, is expected
to grow at an average annual rate of 51%. MIC plans
to invest heavily in the development of software
platforms and middleware that facilitate
communication, broadcast, RFID and games. 

4. IT SoC (IT System-on-Chip) 
Refers to non-memory semiconductors that enable 
IT devices to become smaller and lighter and to be
equipped with more advanced functions. Ko r e a ’ s
share of the SoC market, which comprises 66% of the
total global semiconductor market, is currently only
2%. And, while the domestic SoC market has
experienced an average annual growth rate of 20%, it
is dominated by foreign products which take up 80%
of the domestic market. MIC plans a range of
strategic investments to build up this industry sector
over the next few years, with the aim of taking 10%
of the world market by 2007.

5. Post PC
This term refers to network-based, next-generation
computers that are specialized for particular tasks or
environments in which they operate. The Post PCs are
classified into three categories - portable, wearable
and fixed. 

The domestic post PC market is expected to grow at
an average annual rate of 56.6% from the 2002 level
of $320 million to $11.78 billion in 2010. The
wearable post PC sector is expected to grow at a
rapid average annual rate of 52.1%. MIC plans to
invest in local companies, to lead research and
development into new products and to acquire core
technologies to achieve US$2.2 billion in exports and
a 10% share of the world market by 2007.

6. Embedded Software 
This refers to core software that is embedded in
mobile phones, robots and other various digital
products to provide multimedia, internet, game,
artificial intelligence and other additional features.
The domestic market for embedded S/W is expected
to grow at a rate of 10.3% from the 2002 level of
$5.8 billion to $9.3 billion in 2007. MIC is planning
to develop standards for embedded S/W platforms,
and acquire core technologies suited to both
domestic and international markets. 

7. Digital Content (DC) is comprised of text, image,
sound and computer graphics ( C G ). Examples include

games, videos and mobile and e-learning content.
With the advent of a ubiquitous network
environment in Korea, the domestic digital content
market is expected to grow at an average annual rate
of 32.8% through to 2010.

With about 72.5 % of the domestic content industry
comprised of production companies (many producing
games), the mobile communication service providers
are attempting to leverage this and gain a
competitive edge by providing differentiated digital
content. SK Telecom has announced its ‘2010 Vision’,
through which it plans to break through the revenue
barriers of the saturated mobile communications
market through development of a digital content
business and Korea Telecom has also shifted its
competitive focus into content acquisition.

MIC is planning to implement a series of initiatives
around the development of digital video production
t e c h n o l o g y, global Digital Content ( D C ) p r o t e c t i o n /
distribution technologies and core technology in
virtual reality and human/machine interfaces. As
Korea is already a leader in online gaming, the MIC
will also support its domestic companies in their
efforts to increase exports of these animation
p r o d u c t s .

8. Te l e m a t i c s
This is an integrated data service that includes
wireless communication devices and global
positioning systems in an automobile, to enable the
user to receive traffic data, conduct remote diagnosis,
report accidents and use various other wireless
internet services. The Korean domestic telematics
market is expected to reach approximately US$ 100
million for terminals only in 2005. Including the
development of services, the market is expected to
grow rapidly. By the end of 2005, about 23% of the
3.7 million registered cars were equipped with basic
terminals. In the domestic automobile market,
approximately 50% of the cars are expected to be
installed with telematics consoles by the year 2007.

9. Intelligent Service Robots
MIC has a first phase goal of developing a service
robot that will respond to the user and its
environment to be commercially available by 2007.
Starting in 2004, the MIC set the direction for future
development of service robots and the development
of new products using existing technology to increase
the awareness of these products. In particular, the
Ministry is looking to develop a bi-ped (humanoid)
robot that can search for data and control household
appliances through a voice recognition function.
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Through such efforts, MIC hopes that Korea will
capture 10% of the world market for intelligent
robots by 2007. In the second phase, the Ministry
aims to develop robots that can automatically detect
and service a person’s needs by 2011. And, by 2015,
in the third phase, it plans to develop robots that can
practically co-exist with humans.

Key Companies in the ICT Markets

Communication Service Providers (Fig.2)
At of the end of 2003, there were 33 facilities-based
telecom operators which have deployed telecom lines
and facilities, and provide services using these
facilities. The main operators are shown below.

System Integrators (SI) (Top 5 companies) ( F i g . 3 )
The dominant SI service providers are those affiliated
with large Korean business groups or Chaebol,
including SDS (Samsung), LG CNS (LG), SK C&C 
(SK Telecom), HIT, and POSDATA. SDS is the 

market leader with a 25% share of the systems
Integration market, followed by LG CNS, SK C&C,
Posdata and HIT. The major players implement the
great majority of large public and private SI projects,
and medium and small SI companies usually work 
as sub-contractors or suppliers to the large SI
companies. Recently, venture start-ups and smaller
packaged software firms with their own unique
solutions have also entered the SI market. Some of
them have successfully developed niche markets in
healthcare, groupware and the Intranet.

Korean SI firms are becoming more competitive 
and in the last few years many have entered the 
fast-growing Internet solution markets, including
application service provision (ASP), B2B 
e-commerce, internet data centers (IDC), and 
mobile communications solutions. Meanwhile, 
major Korean SI companies have improved their
p r o f i t a b i l i t y, and some mid-size SI firms have 
realized significant sales growth.
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ICT Equipment, Software & Computer 
Related Service

Next Generation Mobile Communication 
Devices (Fig.4)
In 2004, the domestic mobile handset market reached
about 16 million units in shipments, 2 million up from
2003. The top 3 vendors, including Samsung
Electronics, LG Electronics and Pantech & Curitel,
dominate the domestic market with a market share 
of over 87% in 2004.

Digital TV/Broadcasting Devices (Fig.5)
In Korea, ground wave digital TV broadcasting has
already been implemented and they expect to 

convert fully to HDTV by the year 2010. Digital
Multimedia Broadcasting services were launched in
2005. The main companies are shown below:

Intelligent Home Network (Fig.6)
Telecommunication providers such as KT, SK Te l e c o m
and Hanaro Telcom, are moving very actively into the
home network business because they are interested
not only in home automation concepts, but also in 
the Video on Demand/IP broadcasting services, 
remote medical/educational content and other 
services. Construction companies are building cyber
apartments in cooperation with communications 
and broadcasting companies. Also, home appliance
companies such as Samsung Electronics and LG
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Electronics are introducing home network enabled
appliances (refrigerators, air conditioners, washers,
etc.) and developing power line communication
(PLC), middleware and microchips for home
n e t w o r k s .

IT SoC (System on Chip) (Fig.7)
Samsung Electronics has developed a memory 
multi-chip package (MCP) that has been optimized
for use in mobile products using flash memory, 
S-RAM, and a low powered D-RAM. Hynix
Semiconductor is aggressively pushing its SoC
products for mobile data devices, digital images 
and fiber optic storage devices. Hynix is already
recognized for its high quality CMOS image sensors
and ICs for flat panel LCDs. LG Electronics has been
focusing on the development of SoC for digital TVs
since the early 90s. 

Some smaller venture companies are also making
headway in the sector. For example, EoNex has
developed a base-band chip for dual mode, dual
band, and 3G handsets. Tomato LSI has developed
an LCD operation driver chip (LDI). Aside from these,
the application ICs that go into the wildly popular
camera phones were developed by domestic
companies such as Core Logic and Mtek Vision.

Next Generation PC (Fig.8)
Research for a natural user interface with the 
use of sight, touch and voice is being conducted 
at universities and other research centers. 
Wearable computers such as pad-roll jackets and
clothing-embedded MP3 players are also under
development. There are approximately 20 PDA
(Personal Digital Assstant) developers in the

domestic market. The major 8 developers are
G.Mate, Mobile Media Tech, Smart solutions,
Infomove, etc and the big three - Samsung
Electronics, Cyberbank, and Cellvic. ETRI, 
the Government Research Laboratory is also a
considerable force in the research and 
development of such products.

Digital Content and Software Solutions (Fig.9)
Currently online games and mobile games are 
the leaders in the Korean digital content market, 
but mobile content and e-learning content are
expected to record a high growth rate by 2007.
The major digital content providers are shown in 
the following table.

Enterprise Ireland has a close working relationship
with Korea Games Development Institute (KDGI)
and can provide access for Irish companies to the
researchers, venture and established companies in 
the sector.

Telematics (Fig.10)
At present, all three domestic mobile
communication service providers, SK Telecom, 
KTF and LG Telecom, are participating in the
telematics market by providing diverse service
charges and low-priced terminals for the
popularization of the services. Domestic 
automakers such as Hyundai-Kia motors and
Renault-Samsung are providing telematics services.
The key telematics terminals & solution
manufactures are shown in Fig.10.

Intelligent Robot Developers & Manufacturers (Fig.11)
Many venture companies have entered the robot
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industry since 2000 and various household,
entertainment and service robots have been
commercialised. Also, large corporations like
Samsung Electronics and LG Electronics are
developing intelligent household appliances and 
the firms are focusing their efforts on developing
their own intelligent robot technologies.

Semiconductor Equipment
Korea is one of the world’s leading manufacturers 

of semiconductor components, (primarily memory
chips) and the sector is dominated by the big players
such as Samsung, the world’s No.1 memory chip
maker and Hynix (No. 4 in the world). But there are
a large number of other smaller companies in the
sector in Korea. There are over 100 ‘fabless’ IC
design companies the biggest of which is C&S
Technology and there are a number of large
independent foundries such as Anam. Other
companies provide assembly, test and packaging
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services to the industry. With the launch of the IT839
project, the semiconductor industry in Korea will be
able to diversify into other chip products, and
continued growth is expected. 

Companies supplying products and services into the
semiconductor sector in Korea have seen increasing
success in recent years as the local industry has
expanded. The Government Research Institutes 
which drive the development of the sector should
also not be ignored.

Education Services
Korean families seeking better education at all levels
are willing to send their children abroad to English-
speaking countries, and the U.S, Canada, Australia,
New Zealand and English-speaking European
colleges are viewed as good educational options.

In terms of its potential benefit to the Irish economy,
Education Services is the second most important
market sector in Korea for Irish companies after 
the ICT Sectors. While Irish Educational Institutions
only recently became active in this market, 
Enterprise Ireland sees it as one of the keys to 
the future development of trade between 
both countries.

Korean people are renowned for their interest in
education, which is clearly seen as a means to
further one’s career and prosperity. The education
system is quite similar to that of the US, with
students attending elementary school then middle
school and high school before going on to third 
level education. Students learn English from middle
school but the quality of spoken English in the
general population is quite poor, so there is a large
market for English learning in Ko r e a .

Aside from English Language teaching, South Ko r e a
is emerging as an important market for Irish Colleges
and third level institutions seeking to recruit both
undergraduates and post graduates. Korea poses
fewer problems than in other Asian markets, where
visa issues and bogus operators have created some
difficulties for the Irish Institutions. While there are
many education agents active in the local market
and there is an active agents association KO S A
( Korea Overseas Study Association), students are
increasingly using the internet to make direct contact

with overseas schools. In light of this, Enterprise
Ireland has developed a new website in Ko r e a n
which provides information to Korean students and
web-links to all recognised Irish colleges and schools.
Enterprise Ireland supports visits by Korean Education
agents to Ireland each year and, since 2004
organises trade missions for Irish Educational
Institutions to visit Korea in the latter half of each
y e a r. Arrangements can also be made for individual
visits by Education Institutions to Ko r e a .

The Korean outbound educational market is growing
a n n u a l l y, fueled by economic and social pressures
placed on Korean students to excel academically. 
In recent years, the numbers of Korean students
studying overseas has dramatically increased, as has
the number of destinations they choose for study.
The number of students and destinations has
continuously increased since 1980, when just over
13,000 Korean students were studying in 35
countries. As of 2004, 187,000 Korean students
were studying in 72 foreign countries. Of the 35,400
students that chose Europe as their destination in
2004, 19,300 went to study language (mostly
English) and 16,100 went for third level studies. 

Overseas Study Market Details (Higher Education 
and Language Training, Fig 12-14)

Ireland is still not well known in Korea and does 
not yet have an image as a destination for 
quality education. Enterprise Ireland, in cooperation
with the International Education Board of Ireland
( I E B I ) is working to correct this impression over the
coming years, through participation in relevant
shows and fairs and through publicity in suitable
media. The Irish Education website developed by our
Seoul office, will also help to promote Ireland’s
image as an overseas destination. Some useful
Korean websites related to International Education
services are included in the appendices to this brief.

E - L e a r n i n g
Korea is at the forefront of online education since
the country boasts one of the most advanced
broadband infrastructures in the world. Hundreds 
of high powered content providers and web site
operators are offering a wide range of classes,
ranging from English courses to mathematics to
writing, at an affordable fee compared with their

DOING BUSINESS IN KOREA

Fig.12

KoreaWEB  A-W   11/10/2005  10:09  Page 28



offline counterparts. The trend in favour of online
education is expected to accelerate further since the
Education Ministry announced it would improve the
public education system and help poorer students to
get into universities by increasing the role of the
state run education television network EBS. This TV
station, which delivers both television and online
based education programs is now expected to
exercise a much greater influence on the e-learning
market, because the Ministry has pledged to use
more of the EBS content for the crucial college
entrance examinations.

According to the National Open University, over 
5 million students and teachers are enrolled in
Edunet, a free online service allowing access to
educational materials. There are 15 legal “Cyber-
Universities” in Korea with over 20,000 students
enrolled and over 35,000 workers attend IT courses
each year. In 2004 it was estimated that the online
learning business grew by 40%, from US$2.5 billion
in 2003 to US$3.5 billion in 2004. Content
accounted for 48%, solutions accounted for 37%
and learning services for 11% of the total. The local
bodies involved in e-learning such as KERIS ( Ko r e a
Education and Research Information Service) a n d
KELIA ( Korea e-Learning Industry Association) a r e
heavily involved in developing international standards
for the sector. Interested parties can find more

detailed information on the KERIS and Edunet
websites shown in the appendices to this document. 

Agriculture Equipment and Products
A number of Irish companies have already found
excellent niche opportunities in this sector of the
Korean economy. These companies are primarily
manufacturers of agriculture equipment and of
veterinary products. The move to mechanisation 
in the agriculture sector in Korea was delayed by 
the small size of the landholdings and the turmoil 
on the peninsula in the years to the mid 1950’s, 
but the situation is changing fast. The size of 
farms is growing and Korean farmers have been
investing in mechanization and in sericulture 
with the assistance of the Government. The 
market for agriculture machinery is estimated to
exceed US$2 billion, but imports still account for
less than 10%. The main products imported are 
power tillers, tractors, combines, binders, and 
rice trans-planters. Compared to Europe, Ko r e a n
farms are still very un-mechanized so there are
good growth prospects. In the past few years 
as more intensive farming methods are being
applied, there is a growing market for higher
technology products and production methods 
and in addition, the market for veterinary
pharmaceuticals and related products is showing
good growth prospects.

SECTORAL OPPORTUNITIES FOR IRISH COMPANIES 20 . 21 

Fig.13 
Number of Students by
Year and Destination

Fig.14 
Number of Students by
Destination and Course
(2004)
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Construction Services
Korea is still undergoing reconstruction to improve its
infrastructure, living conditions and industry. It is not
possible to really quantify the markets in terms of
value because of the large number of projects
ongoing and planned. A number of major multi-year
projects are underway, including the construction of a
Digital Media City in Seoul, a new international city in
Incheon (designed to attract foreign investment and
provide western style accommodation and facilities
for its residents) and a network of high speed
railways to speed up long-distance travel around the
c o u n t r y. In addition, the US Army is relocating its
main camp from the Iteawon area in Seoul, and this
will free up a massive city centre area for re-
development in the next few years.

In an effort to reduce the dependence on imported
oil the Government plans to build a number of
nuclear reactors and to develop more hydro-electric
power stations in the next decade.

The construction sector in Korea is very competitive
and many of the Chaebol have had long years of
experience in major overseas projects, especially in the
oil/gas sector in the Middle East. However there are
opportunities for Irish engineering companies to
partner with Korean companies in this sector, both 
on internal and overseas projects. In the future,
construction service companies may benefit from a
warming in the relationship between the North and
South Korea, and the resulting increase in investment
in infrastructure in the North.

According to Government's Statistics, the
construction/engineering sectors had over 11,000
general construction firms, 52,000 specialized
construction firms and some 1.7 million people
employed in 2003. In the same year the construction
industries' turnover amounted to US$127.1 billion.

In 2004 the contracted amount for overseas
construction was US$7.5 billion, double the amount
contracted in 2003. This increase was accounted for
by renewed construction in the oil/gas sector in the
Middle East and to growth in the general Asian
markets. The Government expects the amount of
overseas contracted work to exceed US$10 billion 
in 2005. 

S e a f o o d
Korea is ranked as the 11th biggest seafood import
market in the world, a sector worth around US$2.00
billion locally and, as in most Asian countries, 
marine products are an important component of 

the Korean diet. Local Korean marine products
production has declined in recent years due initially to
o v e r-fishing in local waters and later through
international regulation and since 1995, Korea has
been relying heavily on imported fish and other
seafood. 

Live Fish Species
There is a big demand in Korea for live fish products
and the main species consumed are flounder, sea
bream, sea bass, rockfish, yellow tail, prawn, shrimp,
l o b s t e r, and sea squirt (tunicate). These species are
sold live to fish mongers in the open markets as well
as to hotels and to Japanese restaurants for making
sashimi and sushi. The market for live lobsters and
snow crabs is small but growing rapidly. In 2003 
the total imports of live marine products stood at 
US$160 million.

Frozen Fish Species
In 2003 Korea imported approximately US$1.5 billion
frozen and chilled fish. The leading species of frozen
fish in terms of consumption are: Pacific cod,
Japanese pilchard (herring), squid, mackerel, chub
mackerel, Spanish mackerel, largehead hairtail,
monkfish, globe fish, skate, pomfret, tuna and
smoked salmon. 

Shellfish and Seaweed
Whelk, oyster, clams, cockle, mussels, arkshell and
various types of seaweed are widely consumed in
South Korea. However, opportunities in these sectors
may be limited due to an abundant local supply of
certain of these products. 

Consumption patterns are changing rapidly for
marine food products among the younger Ko r e a n s
and there are emerging opportunities for other
species such as salmon, monkfish, skate, herring,
mackerel, hagfish, freshwater eel, cod, pollack,
coldwater shrimp, perch and flounder, as per- c a p i t a
fish consumption increases over the next few years.
Norway and Chile are already exporting sizable
amounts of salmon to Ko r e a .

Fish and seafood items can be freely imported
without any market restrictions or quotas, but
individual fish buyers tend to base their purchasing
decisions on cost rather than quality and freshness.
The Korean government levies a 20% customs tariff
on fresh or chilled fish species and a 10% tariff on
frozen fish species. Documentation required for
importing fish to Korea is outlined at the website of
the National Fisheries Products Quality Inspection
Service included in the appendices.

DOING BUSINESS IN KOREA

It is not possible in a guide
such as this to provide more
than an overview of 
the more important and 
active sectors for Irish
companies and these will
change over time.

Enterprise Ireland will 
be very happy to provide
more in-depth and up-to-
date information to client
companies investigating 
each market segment in 
the future. 

In 2003 the total imports of live marine products
stood at US $160 m i l l i o n
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Appendices

Enterprise Ireland in Korea
MS DIANNE RHEE Manager
Enterprise Ireland
Ireland House 
Daehan Fire and Marine Insurance Building 
15th Floor, 51-1 Namchang Dong
Chung-Ku, Seoul 100-778, Korea
Tel +82-2-7554767/8 
Fax +82-2-7573969 
E-mail dianne.rhee@enterprise-ireland.com
Web www.enterprise-ireland.com

APPENDICES 22 . 23
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Sources of Further Information
This section lists organisations and information 
sources that will be useful for any Irish company 
contemplating business in Korea.

Embassies
Embassy of Ireland in Korea
Ireland House 
Daehan Fire and Marine Insurance Building 
15th Floor, 51-1 Namchang Dong
Chung-Ku, Seoul 100-778, Korea
Tel +82-2-7746-455
Fax +82-2-7746-458
E-mail irelandkor@kornet.net
Web 1 www.irelandhouse-korea.com
Web 2 http://foreignaffairs.gov.ie/irishembassy/Korea.htm

Embassy of the Republic of Korea
Clyde House, 15 Clyde Road, Ballsbridge
Dublin 4, Ireland
Tel +353-1-660-8800
Fax +353-1-660-8716
Email irekorsec@mofat.go.kr
Web www.mofat.go.kr/mission

Ireland Korean Business Associations

Irish Chamber of Commerce in Korea 
Mr. Desmond Scully Convenor/Chairman
The Irish Chamber of Commerce in Korea 
Tel +82-2-753-3039 
Fax +82-2-753-3023 
Email desmond@sgerard.net
2nd Fl Shin-A Memorial Bldg 
1-28 Jung-dong, Jung-ku 
Seoul 100-120, S. Korea 

The Irish Association of Korea
http://www.seoulshamrock.co.kr/Index_eng.htm

Ireland Korea Association
15 Clyde Road
Tel +353-1-660-8800
Fax +353-1-660-8716
Email info@irelandkorea.org
Web www.irelandkorea.org

DOING BUSINESS IN KOREA
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The Governments ICT Plan for 2005

APPENDICES 24 . 25

Source ”IT839 strategy”,
Ministry information and
communication (MIC),
2004
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Useful ICT Websites
FKII (The Federation of Korean Information Industries) 
Private association for the ICT sectors.
www.fkii.or.kr 

ICA (Intl Cooperation Agency for Korea IT)
Private organisation to help and support IT SMEs 
in Korea.
www.ica.or.kr 

IITA (Inst. Of Information Technology Assessment)
Leading R&D promotion institute specialising in information and telecommunications in Korea.
www.iita.re.kr

ITEP (Korea Institute Of Industrial Technology Evaluation & Planning)
Established as an independent entity pursuant to the Industrial Technology Infrastructure Promotion Act 
to support technology planning and implementation.
www.itep.re.kr 

KAIT (Korea Assn of Information & Telecom.)
Established to promote the building of an information-oriented society.
www.kait.or.kr 

KEA (Korea Electronics Association)
KEA was founded in 1976 by more than 1,000 companies. KEA has developed as a leader of IT 
components in Korea.
www.gokea.org

KGDI (Korea Game Development and Promo Inst)
Govt agency to promote Korean game industry.
www.gameinfinity.or.kr 

KIPA (Korea IT Promotion Agency)
Established to promote international cooperation in ICT sectors.
www.kipa.or.kr 

KISDI (Korea Information Strategy Development Institute)
A leading policy institute for Korea IT.
www.kisdi.re.kr

KIST (Korea Institute of Science and Technology)
A leading IST aiming to become one of the world's top 10 leading research institutes
www.kist.re.kr 

KOSA (Korea Software Industry Association)
www.sw.or.kr 

KOTEF (Korea Industrial Technology Foundation)
www.kotef.or.kr 
Foundation for Industrial and academic cooperation

KSIA (Korea Semiconductor Industry Association)
www.ksia.or.kr 

DOING BUSINESS IN KOREA
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Education Services Related Associations
Korea Overseas Study Association (KOSA)
Education Agents Association
www.kosaworld.org

Korean Association of English Teachers (KatE)
www.kate.or.kr.1main/index.htm

Korea TESOL
Teacher Resource Links 
www.kotesol.org/links

Korea Association of Foreign Student Administrators
www.kafsa.or.kr

Korea Association of Multimedia Assisted Language
Learning www.kamall.or.kr

Korean Educational Development Institute
http://eng.kedi.re.kr/

KAIE (Korean Association of Intl Educators)
www.kaie.org

The Irish Education website in Korean 
http://educationireland.or.kr

KEDI (Korean Educational Development Institution)
KEDI is the most prominent educational policy research institute in Korea.
www.kedi.re.kr  (http://educationireland.or.kr)
"The Irish education website (http://educationireland.or.kr developed by our Seoul office will......"

E-Learning
KERIS (Korea Education and Research 
Information Service) 
http://www.keris.or.kr/english/index.jsp

Edunet (The Korea Government Educational Resources)
http://www.edunet4u.net/main/english/introduction.jsp

KELIA (Korea e-Learning Industry Association)
http://www.kelia.org/English_About_Kelia/About_Kelia_a.asp 

Agriculture
KAMICO (Korea Agri. Machinery Ind. Cooperative)
Agri. machinery mfrs (Member list available) 
Limited English info provided.
www.kamico.or.kr 

BAK (Bio Industry Association of Korea) 
A non-profit org. founded in 1991, supported by the Ministry of Commerce, Industry and Energy.
Its mission is to promote the progress of bio-industry by developing industrial research capabilities 
and enhancing their commercialisation.
www.bak.or.kr
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Construction and Infrastructure
Construction Industry Association of Korea
http://www.cak.or.kr/english/major_comp.asp

Ministry of Construction and Transportation
http://www.moct.go.kr/
http://www.moct.go.kr/EngHome/DataCenter/Statistic/Statistic01.htm

Fisheries Contacts
Seafood importers in Korea
http://www.sea-ex.com/countryinfo/korea.htm

Ministry of Maritime & Fisheries Affairs (MOMAF)
#139 Chungjongro-3 Ka 
Sodaemun-ku 
Seoul 
Korea
Tel +82-2-3148-6114
Fax +82-2-3148-6844
http://www.momaf.go.kr

National Fisheries Products Quality Inspection Service
#192-9 Ilsan- 2 dong, Koyang City
Kyunggi-do, Korea.
Tel +82-31-976-5874
Fax +82-31-976-1058
http://www.nfpqis.go.kr/foreign/eng/inspection/ins_03.html

General Korean Websites of Interest
Korea Trade and Investment Promotion 
Industry (KOTRA)
http://www.kotra.or.kr/eng/file/sub2_3.jsp

KERI (Korea Economic Research Institute)
www.keri.org 

KNSO (Korea National Statistical Office)
www.nso.go.kr 
KNTO (Korea National Tourism Organization)
www.knto.or.kr 

KOIMA (Korea Importers Association)
www.koima.or.kr 
KOIVA (Korea IT SME & Venture Biz Association)
www.koiva.or.kr 

KRA (Korea Racing Association)
www.kra.co.kr 

KSIA (Korea Semiconductor Industry Association)
www.ksia.or.kr
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Contacts for Industry Standards and IPR
Korean Agency for Technology and Standards (KATS) 
2, Jungang-Dong, Gwacheon, Gyeonggi-Do, Korea.
Tel +82-2-509-7400
Fax +82-2-507-6875 
E-mail standard@ats.go.kr
Web http://www.ats.go.kr 

Find published technical regulations/standards at
http://www.ats.go.kr/fm_03/pyojun.asp

Korean Food and Drug Administration (KFDA)
5 Nokbun-Dong, Eunpyung-Gu, Seoul, Korea.
Tel +82-2-380-1603
Fax +82-2-359-6964
E-mail shimck@kfda.go.kr
Web http://www.kfda.go.kr

Korean Laboratory Accreditation Scheme (KOLAS)
2, Jungang-Dong, Gwacheon, Gyeonggi-Do, Korea.
Tel +82-2-509-7226~31 
Fax +82-2-507-6875 
E-mail kolas@ats.go.kr
Web http://www.kolas.go.kr

Telecommunications Technology Association (TTA)
267-2 Seohyeon-Dong, Bundang-Gu
Seongnam-City, Gyeonggi-Do, Korea.
Tel +82-31-724-0114 
Fax N/A
E-mail webadmin@tta.or.kr
Web http://www.tta.or.kr

Korea Intellectual Property Office
http://www.kipo.go.kr/kpo/kor/index.jsp

Copyright Registration
Ministry of Culture and Tourism (MOCT)
http://www.moct.go.kr

Copyright Registration Division:
Copyright Deliberation and Conciliation Committee
http://www.copyright.or.kr

Exhibition Centres
COEX  Seoul (Convention and Exhibition)
www.coex.co.kr

BEXCO (Busan Exhibition and Convention)
www.bexco.co.kr

KINTEX Goyang (Korea International 
Exhibition Center)
www.kintex.com
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List of Major Korean Banks & 
Seoul Telephone Numbers
Kookmin Bank (H&CB) 02-769-7114
Korea Exchange Bank 02-729-8000
Chohung Bank 02-733-2000
Hana Bank 02-2002-1111
Woori Bank 02-2002-3000
Korea-Amerian Bank (Hanmi Bank) 02-3455-2114
Korea First Bank 02-3702-3114
Shinhan Bank 02-756-0505

Essential Telephone Numbers in Korea
(No area code is required for these numbers)
Telecom Operator 100
Directory Assistance 114
Faults 110
Fire & Rescue 119 (interpretation service available)
Police 112 (interpretation service available)
Electrical Faults 123

Area Codes for Internal Long Distance Calls
Seoul 02
Incheon 032
Daejeon (Taejon) 042
Daegu (Taegu) 053
Busan (Pusan) 051
Ulsan 052
Gwangju 062
Gyeonggi Do (Kyunggi Do) 031
Gangwon Do (Kangwon Do) 033
Chungchong Buk Do (North Chungchong) 043
Chungchong Nam Do (South Chungchong) 041
Gyeongsang Buk Do (North Gyeongsang) 054
Gyeongsang Nam Do (South Gyeongsang) 055
Cholla Buk Do (North Cholla) 063
Cholla Nam Do (South Cholla) 061
Jeju Do (Cheju Island) 064

International Calls
Direct Dialling using Korea Telecom
001 - country code - area code - number
(ex. Dialing Dublin 01- 1111111 
would be 001-353-1-111-1111)

Direct Dialing using Dacom
002 - country code - area code - number
(ex. Dialing Dublin 01-111-1111 
would be 002-64-353-111-1111)

Collect Calls
Dial 00799 for operator assisted calls
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Enterprise Ireland

Glasnevin, Dublin 9 Tel (+353 1) 857 0000/ 808 2000  Fax (+353 1) 808 2020
Merrion Hall, Strand Road, Sandymount, Dublin 4 Tel (+353 1) 857 0000/ 206 6000  Fax (+353 1) 206 6400
Wilton Park House, Wilton Place, Dublin 2 Tel (+353 1) 857 0000/ 808 2000  Fax (+353 1) 808 2802

www.enterprise-ireland.com
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