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CANADA AT A GLANCE
Area (Country Size) 9,984,670 sq km

World Time Six time zones

Languages English (official) 59.3%, French (official) 23.2%, other 17.5%

Major Cities Toronto, Montreal, Vancouver, Ottawa (Capital), Calgary

Population 33,390,141 (July 2007 est.)

Demographics (% over 60, under 25) Over 65 13.5% 

Average family income $60,500 (2004)

Average per capita income 33495.154 (2005)

Currency Canadian Dollar (CAD)

GDP $1.178 trillion (2006 est.)

Country risk rating 0

% unemployment 6.0 % July 2007

Global Economic Ranking 1 (June 2007)

Internet Users 21.9 million (2005)

ABOUT CANADA
Geography & Climate: 

Varies from temperate in south to sub arctic and arctic in north. Canada occupies a major northern portion of North
America, sharing land borders with the contiguous United States to the south and with the U.S. state of Alaska to the
northwest, stretching from the Atlantic Ocean in the east to the Pacific Ocean in the west; to the north lies the Arctic Ocean.
By total area (including its waters), Canada is the second largest country in the world and largest on the continent. 

Regional Distinctions: 
Canada is a federation composed of ten provinces and three territories; in turn, these may be grouped into regions.

Western Canada consists of British Columbia and the three Prairie provinces (Alberta, Saskatchewan, and Manitoba). Central
Canada consists of Quebec and Ontario. Atlantic Canada consists of the three Maritime Provinces (New Brunswick, Prince
Edward Island, and Nova Scotia), along with Newfoundland and Labrador. Eastern Canada refers to Central Canada and
Atlantic Canada together. Three territories (Yukon, Northwest Territories, and Nunavut) make up Northern Canada.

Economy: 
Canada is one of the world’s wealthiest nations with a high per capita income, a member of the Organization for Economic

Co-operation and Development (OECD) and Group of Eight (G8). Canada is a free market economy with slightly more
government intervention than the United States, but much less than most European nations. Canada has traditionally had a
lower per capita gross domestic product (GDP) than its southern neighbour, but higher than the large western European
economies. For the past decade, the Canadian economy has been growing rapidly with low unemployment and large
government surpluses on the federal level. Today Canada closely resembles the U.S. in its market-oriented economic system,
pattern of production, and high living standards. 

Industry:
Canada’s largest economic partner is the U.S. with over 80% of Canadian exports going to the U.S.. Canada is one of the

few developed nations that are net exporters of energy. Atlantic Canada has vast offshore deposits of natural gas and large oil
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and gas resources are centered in Alberta. The vast Athabasca Tar Sands give Canada the world’s second largest oil reserves
behind Saudi Arabia. In Quebec, British Columbia, Newfoundland & Labrador, New Brunswick, Ontario and Manitoba,
hydroelectric power is a cheap and clean source of renewable energy.

Canada is one of the world’s most important suppliers of agricultural products, with the Canadian Prairies one of the most
important suppliers of wheat, canola and other grains. Canada is the world's largest producer of zinc and uranium and a
world leader in many other natural resources such as gold, nickel, aluminum, and lead; many towns in the northern part of
the country, where agriculture is difficult, exist because of a nearby mine or source of timber. Canada also has a sizeable
manufacturing sector centered in southern Ontario and Quebec, with automobiles and aeronautics representing particularly
important industries.

Key Industry Sectors: 
• Leader in the supply of lumber, grain, and a variety of metals and minerals, as well as having vast reserves of oil and gas. 

• Canada is a major manufacturer of machinery, electronics, chemicals and pharmaceuticals.

• The Canadian Government is focussed on developing centres of world excellence in selected knowledge areas. 

• They are currently a world player in Digital Media, Information Communications and Technology (ICT), Biotechnology /
Life-sciences and Aeronautics.

Transportation: 
Canada has an extensive transportation system, consisting of roadways, railroads, marine, and air. 

• The Trans-Canada highway ranges from one end of the country to the other; it is the world’s longest highway, a
staggering 7,821 Km in length.

• The rail system also runs the length of the country east to west, as well as widespread north and south lines. 

• The waterways feature the Saint Lawrence Seaway, which is one of the major inlets into the Canadian Market. 

• The air system consists of over 1300 airports, both paved and unpaved, and they are scattered throughout the country.

Due to the size of Canada it is best to plan your transportation before your trip. Public transportation and taxis are very
accessible within the major city centres (e.g. Toronto and Vancouver) but renting a car is more advisable if you wish to drive
outside these metropolises. 

Internal flights can be just as expensive as international flights, for example the flight from Toronto to Edmonton is just as
long and just as expensive as the flight from Dublin to Toronto. There are two major airlines in Canada; Air Canada and
Westjet. Additionally there is a new commuter airline called Porter that has daily flights from downtown Toronto to Ottawa,
Montreal, Newark, NJ and Halifax. 

Government:
Canada is a constitutional monarchy with Elizabeth II as head of state and the Prime Minister as the head of the

government. The country is a parliamentary democracy with a federal system of parliamentary government and strong
democratic traditions. Executive authority is formally and constitutionally vested in the monarch. However, by convention, the
monarch and her appointed representative, the Governor General, act in a predominantly ceremonial and apolitical role,
deferring the exercise of executive power to the Cabinet, which is made up of ministers generally accountable to the elected
House of Commons, and headed by the Prime Minister, who is normally the leader of the party that holds the confidence of
the House of Commons.

Visas: 
Irish and British Passport Holders do not require a Visa for a short business trip to Canada. Please note that if you hold any

other passport you must check with your local Embassy for visa requirements. Passports must be valid for six months after
your travel dates.

Legal System: 
The Canadian legal system has its foundation in the British common law system, inherited from being a part of the

Commonwealth. Quebec, however, still retains a civil system for issues of private law. Both legal systems are subject to the
Constitution of Canada, from which all laws formally derive their power.

The Business Culture: 
Canadians are overall a polite people, and slightly more reserved than their southern neighbours. Excessive body contact,

gestures in greeting or loud conversation generally are frowned upon.

Be on time. Canadians will not wait more than 10 to 15 minutes for someone who has arranged to meet them for
business. If you are going to be late, phone and advise the person expecting you.
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People usually set up meetings or arrange visits. Generally Canadians require two weeks notice for a meeting especially in
the larger cities like Toronto. And during the months of July and August many Canadians take vacation therefore securing a
meeting can sometimes be difficult. 

Businesspeople negotiating with Canadians should be well informed and knowledgeable about the details of their
proposals. Thoroughness is appreciated and directness is also valued. Evasive answers are not viewed positively by Canadians. 

Generally Canadians will prefer to work with a company that has an established presence in Canada i.e. an office. Although
many companies have a presence that covers Canada in a U.S. office, some Canadians will view this as a non commitment to
the Canadian market. Don’t refer to Canada as part of North America. 

In Canadian business culture, the exchanging of business cards is common practice. If doing business in Eastern Ontario
(Ottawa) or in the province of Quebec, it is advised to include both French and English translations on your business card as
well as printing your academic title or degree. Education and status are important, especially to French Canadians. 

Business Hours are 9am -5pm, depending on the company there may be cause to stay later or perform overtime but
generally Canadians do not mimic the Americans in the amount of overtime they perform. 

Many companies and governments will have Summer hours, which either entails a no work day, or, a half day on Friday
and extended hours during the week.

Market Accessibility 
Canada is the top-ranked country in the OECD for both the lowest number of procedures (2) and the shortest duration for

completion (3 days) to establish an industrial or commercial business, according to the World Bank Group.

Trade System 
Under the North American Free-Trade Agreement (NAFTA), Canada has direct access to the North American market,

including Mexico —over 440 million people with a combined GDP of over U.S.$16 trillion. In addition to eliminating tariffs,
NAFTA provides procedures for: border facilitation; movement of personnel; investment and intellectual property protection;
and, product certification. Canada has adopted the international Harmonized Coding System to classify goods. Two programs
help importers recover duties paid in certain circumstances: the Duty-Drawbacks Program and the Duty-Relief Program.
Importers may choose to use customs brokers as agents to handle imports and to deal with the CBSA.

Canada’s participation in International Organizations and Forums

• Arctic Council 

• Asia Pacific Economic Cooperation (APEC) 

• Association of Southeast Asian Nations (ASEAN) 

• Commonwealth 

• European Union (EU) 

• G8 Summits 

• International Indigenous Affair

• La Francophonie 

• North Atlantic Treaty Organisation (NATO) 

• Organization of the American States (OAS) 

• Organization for Economic Cooperation and Development (OECD)

Tariffs 
Canada has a harmonized tariff system. The mean tariff rate for all goods was set at 1.1% in 2002. Products traded with

the U.S. and Mexico fall under the terms of NAFTA and most tariffs were eliminated in 2004. Goods subject to quotas or
restrictions that require an import permit include: textiles and clothing; raw steel; farm products such as poultry, eggs, beef
and veal, dairy products and some grains.

Tax System 
Canada has the lowest effective corporate income tax rates for research and development (R&D) operations in the G8 and

one of the lowest corporate income tax rates for manufacturing operations. The low rate is a result of Canada’s five-year tax
reduction plan, introduced in 2000, which created parity between the manufacturing and service sectors, and reduced the
average corporate tax rate to 4.5% below the average U.S. rate. Fiscal measures introduced in the 2006 federal budget will
raise this rate advantage for manufacturing to 5.1% by 2010. Aside from income and capital taxes, the federal government
and nine of 10 provinces collect a consumption tax on goods and services (GST). The federal GST of 6% is a type of value-
added tax. 
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Standardization and Certification of Products 
Canada has no significant restrictions on transfers of technology. Regulatory agencies become involved if an industry or

product is subject to broad regulation, such as food, drugs and textiles, in order to ensure they comply with national
standards of quality and safety. Some goods are restricted or prohibited such as firearms and other weapons. 

Protection of Patents and Trademarks 
Patents, trademarks, copyrights, industrial designs (including integrated-circuit topographies) and plant breeders' rights are

recognized in Canada. Trade secrets are also protected through provincial law. Licensing of proven technology specifies
whether patent rights are exclusive or non-exclusive, regional or national in scope, and whether there are restrictions on what
can be produced with the technology. They also specify the types of defaults on payments that will result in cancellation of a
licence. 

Intellectual Property (www.cipo.gc.ca)
Canada's level of protection for patents and trademarks conforms to general standards in Europe and the U.S.. Canada is a

signatory to the Paris Convention on Intellectual Property, the International Patent Co-operation Treaty and the World
Intellectual Property Organization’s treaties on copyright. The Canadian Intellectual Property Office (CIPO) is the main agency
responsible for processing and registering intellectual property claims, however it is not an enforcement agency. As of July
2004, CIPO has operated as an International Searching Authority and International Preliminary Examining Authority under the
Patent Co-operation Treaty. 

Raising Funds
Venture capital investment across Canada in 2006 amounted to $1.69 billion, matching the total of $1.68 billion invested

in 2005. In the fourth quarter, total investment amounted to $489 million, just below the $502 million of Q4 2005 but
representing a 42% increase over the Q3 2006 level of $344 million (Canada’s Venture Capital and Private Equity Association).
One of the first hurdles in getting venture capital is getting the attention of a VC. A firm cannot possibly look at all the plans it
receives. One key to connecting with a possible investor is to get a referral from someone that the VC knows and trusts.
Typically, VC investments are done in a series of rounds. After the initial deal is signed, the job of the entrepreneurs is to meet
specific milestones that enable them to move on to the next round of financing. (www.canadaone.com)

Public Relations
Although American and Canadian cultures are very similar a company should not make the mistake of marketing their

products the same way in both countries. It is important to establish credibility early on in the Canadian market; therefore a
reference site is a key first step.

Sectoral Opportunities for Irish Companies
Reasons why Canada is an attractive market for Irish companies; 

• 7th largest economy in the world - a well developed market with 33m people. 

• English speaking and high disposable income levels

• No trade barriers and a low cost gateway to the North American market.

• Excellent structure of very active Industry Networks & Associations. 

• Strong development in key knowledge based sectors (similar to Ireland).

• Partnership & Collaboration opportunities 

• Current currency stability versus U.S. $ uncertainty. 

Enterprise Ireland in Canada will seek to drive EI clients towards the Canadian Market, particularly those currently exporting
to the U.S. but with no footprint in Canada.

The sectors which Enterprise Ireland will focus on most proactively are as follows: 

• The financial Software & Telecoms software sectors – Focus on internal cost savings and value added services in a very
competitive marketplace. Value added services for customers.

• Life-sciences and Medical device – Highly developed clusters of manufacturers targeting a large domestic as well as U.S.
market. The Canadian Life sciences sector ranks 3rd or 4th in the world, with over 300 companies and in excess of $5
billion output. The federal and provincial governments are very keen to foster partnering with other clusters around the
world, and it is a particularly suitable sector for joint R&D initiatives. 

• Digital media and Information including ICT – Canada has a disproportionate share of the N. American Digital Media
market, undertaking a lot of outsource work from the U.S. Market. The digital, film and new media sectors are world
leaders. Some of the top animators in George Lucas’ studio, for example, are Canadian, and some of the major North
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American animation studios are in Canada. The information, communications, and telecommunications (ICT) sectors are
also strong, and provide significant opportunities.

• Marine Sciences & Ocean Technologies – Canada’s Atlantic coast mirrors the Irish experience and there are many
opportunities for cross fertilization and cooperation on large scale projects in both Canada and third country markets.

Secondary target Sectors: 3rd Level Education, Agricultural Machinery & Aviation Services.

Marketing and Business Development
Relations between Ireland and Canada are close, based on family ties, cultural affinities and shared democratic political

values. Almost 3.8 million Canadians, or 14% of the population, claim some Irish ancestry. Canada was Ireland’s 25th largest
trading partner in 2005, no change from 2004 despite a 4% growth in overall trade. There was a substantial increase in
exports to Canada in 2006, with a 10% increase, however overall trade jumped by over 30% to ¤771m, over CN$1.1Bn
Canadian Dollars.

Chemicals, pharmaceutical/medical products, electronic components, machinery and beverages dominate Irish exports to
Canada (36%) while machinery and electronics account for the bulk of Canadian imports (43%). 

Labelling and Packaging 
Since Canada is a bilingual country, all packaging needs to have both English and French. The French on the packaging

must be that of Quebec, which is slightly different to that of France. There are many firms within Canada that provide a
translation service. 

Key Contacts/Useful Websites

Enterprise Ireland Canada Tom Cusack
Nick Marmion – SVP Canada Director of the Americas 
2 Bloor St. W Suite 1501 345 Park Ave, 17th floor
Toronto, ON New York, NY 10154
M4W 3E2 Canada United States
Tel: 001 416 934 5033 Tel: 001 212 546 0465
Fax: 001 416 928 668 Email: tom.cusack@enterprise-ireland.com
Email: nick.marmion@enterprise-ireland.com 

Embassy of Ireland Canadian Embassy
Suite1105, 130 Albert Street 7-8 Wilton Terrace
Ottawa K1P 5G4 Dublin 2, Ireland 
Ontario Tel: (+ 353 1) 234 4000
Tel: 001-613-233-6281 Fax: (+ 353 1) 234 4001 
Fax: 001-613-233-5835 Email: dubln@international.gc.ca
Website: www.embassyofireland.ca

Intellectual Property www.cipo.gc.ca

BiotecCanada www.canadianlifesciences.com/ca/index.php

Biotechnology Canada www.bioportal.gc.ca 

Doing Business in Canada www.investincanada.gc.ca 

Frasers (Industrial Directory) www.frasers.com 

Canadian Trade Index www.ctidirectory.com/ 

Industry Canada Company Directory www.strategis.gc.ca 

Government of Canada Departments and Agencies http://canada.gc.ca/depts/major/depind-eng.html 

Canadian Tourism www.canada.travel/selectCountry.html 

Statistics Canada www.statscan.ca 

Canada Post Web Site www.canadapost.ca 

Telephone Directory www.canada411.com 
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Main Canadian News Outlets: 

The Globe and Mail www.theglobeandmail.com 

The National Post www.nationalpost.com 

The Toronto Star www.thestar.ca 

Canoe Website www.canoe.ca 

Canadian Broadcasting Corporation www.cbc.ca 

Canadian TV www.ctv.ca 

Dialing Codes

International Code is 001

Dialing national long distance 1 + area code

Canadian Area Code Map: http://www.cnac.ca/npa_codes/npa_map.htm 

Calling Ireland from Canada 011353 


